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  French Canadians use the web on a regular basis, 88% of them use it daily (68% several times a day) and 
nearly 60% have purchased online during the past 12 months. 

  Their favorite information website is the invincible Google (62%), followed by the French Canadian online 
news leader : Canoe (48%). In terms of entertainment, Facebook is at the top (55%) along with Expedia 
(41%) and Var Vacations (40%) for travel websites. Regarding the purchase of cultural products, their 
preference goes to Archambault for 31% of respondents. 

  More than a third of respondents (36%) spend three hours per day on the Internet. Nearly half of them (49%) 
spend between one and two hours per day. Therefore, the vast majority has been surfing at least one hour per 
day. 

  No surprise here, the most used search engine is Google (78%) distantly followed by MSN / Bing which was 
named by 10% of our respondents. 

  The amount of online shopping represents less than $ 100 for the majority (54%). 

  “Cultural products” and “Tickets” are the most popular goods purchased by Canadian Internet users (43%). 
Then come “Books” and “Magazines” with 40% during the last 12 months.  

  The element that influences the most our respondents in their buying behavior online is the possibility to 
compare different products before buying (34%) and also the price (29%). 

  Payment by Credit Card is not an issue as long as the website is well known. In fact, 56% is comfortable with 
this method of payment. However, 39% of respondents believe online payment can be risky. 

  Canadian favorite e-store is Archambault, mentioned by 18% of respondents. It is closely followed by eBay 
Canada (16%) and finally by Sears (12%). 

  78% of respondents who bought online in the last 12 months are generally satisfied with their purchases. 
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1.  How often do you use the Internet? 

2.  What is your primary use of the Internet? 

3.  Could you live without Internet in your everyday life? 

4.  How many hours per day do you spend on the 
Internet? 

5.  Which search engine do you use most often? 

6.  What are your favourite websites among the different 
categories here? 

7.  In the last 12 months, have you shopped online? 

8.  If yes, what was the average amount of your 
purchases? 

9.  When you have a product or service to buy, do you 
buy it online? 

10.  What type of online purchase have you done in the 
last 12 months? 

11.  What is the element that influences you the most 
when you buy online? 

12.  When you  buy  online, do you  read the general  
conditions of sale? 

13.  Paying  online with  a credit  card  is  ... 

14.  Are you  generally  satisfied  with  your  purchases  
online? 

15.  What are your  three  favorite online stores in Quebec , 
regardless  of their  activity  or object ? 

16.  Have you  ever  shopped  on websites  outside  of 
Canada? 

17.  If yes, which  ones ? 

18.  Have you  ever  used  a website  to sell  products  or 
services, such  as eBay, LesPAC , Kijiji  ? 

19.  During  this  year, would  you  be tempted  by buying  
your  next  trip online? 

20.  If yes, what  online travel  site would  you  choose  first? 

21.  Profile of respondents  
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1. How often  do you  use the Internet? 

The frequency of use by French Canadians is 
higher compared to previous years. 

68% of them use it several times a day and 
almost all of them (88%) have logged at least 
once a day. 

Consequently, we have a population whose 
majority is accessing the web on a regular 
basis. 
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At the end of 2009, 4 out of 5 Canadians used to spend time on the Internet for personal purposes according to a survey conducted by 
Industry Canada. 

The survey data also indicated that rates of Internet use increased in all provinces during these two years: Alberta and British Columbia 
scored the highest use rate (85%), while Quebec (77%) ranked fifth rank tied with Manitoba and Prince Edward Island. 

Among those who logged into Internet from home, 92% used a broadband connection.  
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Most correlated variables with the frequency of Internet use are age and education level. 

The percentage of 18-34 year old respondents who are making a daily use of Internet, is much higher than in any other age group (81% of 18- 24 
years old and 79% for the 25-34 years old generation). 

In 2009, 98% of people aged  from 16 to 24 years old used to surf on the Internet while they represented 60% of all new Internet users since 
2007. 

Respondents who have an University degree use it more frequently and several times a day: 76% against 68% for all respondents. 

This clearly indicates how important Internet has become for the search of information, especially among students. 

©2010 Skooiz  

0% 

10% 

20% 

30% 

40% 

50% 

60% 

70% 

80% 

90% 

One time 
per month 

One time 
per week 

Several 
times a 
week 

One time 
per day 

Several 
times a day 

Frequency  / Age 

18 - 24 years 

25 - 34 years 

35 - 44 years 

45 - 54 years 

55 - 64 years 

More than 65 years 

All groups 

0% 

10% 

20% 

30% 

40% 

50% 

60% 

70% 

80% 

1 fois par 
mois 

One time 
per week 

Several 
times a 
week 

One time 
per day 

Several 
times a day 

Frequency  / Education  

Primary 

Secondary 

Collegiate 

University 

All groups 

6 

1. How often  do you  use the Internet? 



2. What  is  your  primary  use of the Internet?  

The main reason why French Canadians go online on a daily basis is to check their email (59% of respondents).  

Then comes the search for information (25%), social network (only 5%) and the use of their professional environment 
(5%). 

Listening to music (Which doesn’t exclude music download) and online shopping remain marginal (1%). 

©2010 Skooiz  

25% 

59% 

1% 

1% 
5% 

5% 4% 
Finding information 

Using my email 

Buying online 

Listening to music 

Work Environment 

Surfing on social medias 

Other 

7 



3. Could  you  live without  Internet in your  everyday  life? 

For many French Canadians, Internet has become an essential tool in 
their daily lives. Thereby, 73% of them could not live without the web in 
their every day life. 

25% of women versus 32% of men believe they could live without 
internet, reaching an overall 27% of all respondents, it seems women 
are more addicted than men. 

We also noticed that the cyber-generation (18-24 years old) is more 
addicted to the web compared to older generation. Younger users are 
connected 24/7 and do not seem ready to waive the web.  
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4. How many  hours  per day do you  spend  on Internet? 

Half of Quebec’s Internet users (49%) spend between 1 and 2 hours per day on the Internet. More than one third spend at least 3 hours per 
day surfing on the web while only 15% spend less than an hour a day. 

At the expense of television, the decline of hours watching TV coincides with the profusion of Internet at home. According to Statistics 
Canada back in 2006, 75% of Canadian households had a computer against 40% in 1997. During the same period, the proportion of 
households with web access rose from 17% to 68%. Today, almost 100% of households have Internet at home and 85% of them spend at 
least one hour of their day surfing (from home or work). 
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5. Which search engine do you use most often?  

For Quebec’s Internet users, Google stays the most popular search engine 
(78%). 

Then comes MSN / Bing with 10% of respondents, followed by Sympatico / 
Bing (5%), and Yahoo (only 3%). La Toile du Québec and Canoe are used by 
only 2% of respondents.  

Compared to previous years, the top 3 is still the same: Google continues to 
lead followed distantly by MSN and Yahoo.  
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6. What  are your  favorite websites  among  the different  categories  here? 

Google is mentioned by 62% of respondents, even if it is not an official “News” website. However, the “News” aggregation features that is 
offered in either iGoogle or Google News can justify this notoriety. 

Canoe comes second with 48% of respondents. Canoe’s divisions LCN and TVA Canoe are also well positioned (respectively by 14% and 
26% of respondents), making it the Canadian Leader.  

Then comes MSN with 39%. Meteomedia which is a specialized website, scored 29%, Sympactico 26%, Cyberpresse and Radio Canada  
with 21%. 

Informations and news 
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6. What  are your  favorite websites  among  the different  categories  here? 

Entertainment and social websites 

This year, Facebook is the most popular website mentioned as entertainment and community websites (55%). Moreover, a recent study 
showed that Canadians were more and more involved on this website. In May 2010, the country has surpassed the 16 million users. This 
might be the new platform to consider for advertising. 

MSN is on second place, (48%) followed by YouTube with 35%. We noticed a good number of portals and game websites in the results 
and surprisingly Twitter had one of the lowest score with 3%. 
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6. What  are your  favorite websites  among  theses  different  categories ? 

Tourism and Travel 

Expedia and Voyages à Rabais are neck-to-neck in popularity for the respondents. 

They are far ahead in the ranking and are followed by Vacances Transat (27%) and Vacances Air Canada (24%). 

Vacances Tour Mont Royal represents 12% of respondents, followed closely by Sunwing 10%, and the others (Vosvacances.ca, 
Voyages Bergeron and Exitnow) that are cited by less than 10% of respondents. 

In the "Other" favorite websites listed by respondents, WestJet is the most popular. 
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6. What  are your  favorite websites  among  the different  categories  here? 

Online shopping for cultural products 

Regarding the online shopping for cultural products, we noticed that Archambault was mentioned by 31% of respondents. eBay 
seems also to be very popular and closely follows with 29%.  

The lowest scores goes to Amazon with 13%, Renaud-Bray (10%) and HMV (8%). 

It is important to specify that among the 28% who answered "Other" the majority said they did not make any purchases online 
(58%). 
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  In general, Internet users are familiar with all the online tools, obviously because they have 
been using them many years and on a regular basis. 

   Their favorite websites are: 

•  Google  for information and research 

•  Facebook  for fun and community networking 

•  Expedia et Voyages ˆ rabais for tourism and travel 

•  Archambault  for the purchase of cultural products 

    As in previous years, Internet users mostly use the web to check their email and find 
information. Buying online stays a minor activity despite its expansion in recent year.  

   The 18-34 years old use the web more intensively than the older.  
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7. In the last 12 months , have you  shopped  online? 

More than a half of respondents have shopped online during the last 12 months. 58% bought at least one good or service on the 
web.  

We can say that the typical “cyber-buyer “ is a 25-34 years old man, with a university degree, who earns at least  $ 61,000 per year. 
That man would be in a relationship and have two children. 
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8. If yes, what  was the average  amount  of your  purchases ? 

The majority of the studied population spent less than $ 100. 

This might reflect the state of the global economy over these past 12 months and the uncertainty associated with the economic crisis. 

In France and according to the “Journal du Net”, the growth in online sales has been strong since early 2010, it jumped at 35% in the first 
quarter and the average now exceeds 95 Euros. Conclusion: the French are more familiar with e-shopping which could be explain a 
greater online offers in Europe. 

In the United States, online spends were about 34 billion dollars in the first quarter of 2010 overseas, which is 10% more compared to the 
same period in 2009. A growth that has never been reached since 2008 (30.6 billion dollars). 
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The average is under $ 100. 

We noticed that men spend slightly more than women, who have a 
more global view of their act of purchase and try to evaluate all 
options before taking a decision.  

Finally, as it can be expected, when the revenue increases, the 
average amount of purchases increases as well. The 18-34’s 
generation does not spend as much as their seniors (55-64 years 
old), although they may seem more comfortable with the Internet 
tools. 
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8. If yes, what was the average amount of your purchases? 



9. When you  have a product  or service to buy, do you  buy  it  online? 

Using Internet for shopping cannot be described as a Canadian habit. 

According to CEFRIO, 20% of adults in Quebec spent a cumulated $ 363 million on the Internet in January 2010. At the same period 
in 2009, 18% of them had spent only 180 million dollars online. This represents a growth of 183 million (102%). 

According to our survey, less than one third (31%) consider shopping online almost systematically when they need to buy a specific 
product or service. 48% consider it “Occasionally" while 21% never consider it. In conclusion, Internet is not the most popular 
distribution channel in Quebec. 
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9. When you  have a product  or service to buy, do you  buy  it  online? 

Men seem to be more comfortable with online shopping than 
women are. They may be looking for the simplicity and the time 
saving of this activity.  

Moreover, online shopping has to be linked to the consummation 
habits, it is easier to buy high-tech products online than pieces of 
clothing. 

Those with incomes higher or equal to $ 61,000 spend more on e-
shopping.  

Finally, people with less education are less likely to shop online. 
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10. What  type of online purchase  have you  done   

in the last 12 months ? 

Those who made online purchases in the last 12 months mostly spent their money in cultural products.  

In fact, 43% of these purchases are affected to cultural products and tickets while 40% are to Books & 
Magazines. 
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11. What  is  the element  that  influences you  the most   

when  you  buy  online?  

When it comes to online shopping, having the opportunity to compare 
different products before buying seems to be the most important 
element for one third of respondents. Then comes the price for 29% 
of respondents and then time saving for 20% of them. 

Interesting fact! For men, the price is the factor that most influences 
their decision to purchase online while for women it is obviously the 
possibility to compare different products before buying. 

The determinant factor in buying online also depends on age. For 
18-34 years old, the price is one of the element that most influences 
their purchase while those aged 45 and over the ability to compare 
products seem to be a priority, perhaps because their income are 
higher. 

Surprisingly, the security of transactions is not an issue anymore 
compare to our previous studies. 
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12. When you  buy  online, do you  read  

the general  conditions of sale? 

We noticed that more than half of respondents (55%) say they read systematically the general conditions of sale.  

Although the majority seems to care about these conditions, 31% continue to read them “Sometimes" while14% simply 
ignore them. 
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13. Paying  online with  a credit  card  is  ... 

The best and most common way to pay online is by credit card. 

When users are familiar with the website, we observe that it is easier for them to give their credit card number. Thereby, 56% of 
our population said they used credit cards without any kind of issue when it comes the time to purchase on a website they know. 

One third of respondents (37%) still believe that paying by credit card can be risky and will allowed a strong importance to the 
security of the website they are visiting. 

Only 2% have already been hacked. 
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13. Paying  online with  a credit  card  is  ... 

The proportion of respondents who believe it is “Very risky" to pay online with credit card is less important among men than women (14% vs  
22%). 

In terms of age, the perception is different: Less than 10% of 18-34 years old think it is “Very risky" to pay online with their credit card vs 25% 
for 55-64 years old. 

Education and income level are also affecting this perception. Less than 50% of people earning less than $ 20,000 per year would pay with 
their credit card on a website they know. 
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14. Are you  generally  satisfied  with  your  purchases  online? 

The majority (78%) of respondents who already bought online during the past 12 months were satisfied or very satisfied with 
their purchases. 

Surprisingly, the proportion of “Very dissatisfied” is quite high (17%) and much higher than those who are just 
“Unsatisfied” (0.6%). 
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14. Are you  generally  satisfied  with  your  purchases  online? 

Age, Education and Income are the 3 demographic variables 
that are more correlated with satisfaction. 

The 18-34 years old are more satisfied than their elders (84% 
against 78% on average).  

For those who have university degrees, 85% are satisfied while 
holders of primary school diploma are only 68%. 

Finally, one third (30%) of those with $ 61,000 or more in 
incomes per year are very satisfied with their online shopping 
experience against 26% for the whole population.  
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15. What  are your  three  favorite online stores in Quebec , 
regardless  of their  activity  or object ? 

We asked respondents to give us their 3 favorite online stores in Quebec. 

Archambault seems to be the leader being mentioned by 18% of them, followed closely by eBay with 16%, Sears 12% and Québec 
Loisirs with 10% .  

Other websites mentioned represent less than 10% and we have presented only those which have been named by at least 2% of 
respondents. 
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16. Have you  ever  shopped  on websites  outside  of Canada? 

Overall, it appears that Quebec’s Internet users would rather buy on local websites. 

Only 26% of them have tried to make purchases outside the country. 

The costs for delivery, the delay, the customs fees, the poor customer service, and even the language barriers can explain this 
phenomenon. 
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16. Have you  ever  shopped  on websites  outside  of Canada? 

Men seem to be quicker to order from websites outside of Canada than women (35% against 23%). The same tendency 
can be observed for 18-34 years old if we compare them with a 35 years old. 

Holders of university degrees are more tempted to purchase outside Canada (36% against 26% on average) and those 
with incomes less than $ 61,000 per year (40%). 
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17. If yes, which  ones ? 

Among the 26% of respondents who declared having made purchases online outside of Canada, the American website 
eBay is the most popular with 37%. 

Amazon.com (10%) comes in second place fallowed by Victoria's Secret (2%).  

Other websites were not included because they represented less than 2% of responses. 
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18. Have you  ever  used  a website  to sell  products  or services,  

such  as eBay, LesPAC , Kijiji  ? 

Nearly half of respondents declared having used eBay, Kijiji or 
Lespac to sell products or services. 

The 25-34 years old are those who generally sell on these 
websites (61% against 48% on average). However, they are 
followed closely by the 35-44 years old with 57%. 

Finally, we noticed that among the respondents, couples with two 
children (57%) were those who were using these websites, 
compare with 48% who answered “Yes" to this question. 
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19. During  this  year, would  you  be tempted  by  

buying  your  next  trip online? 

Only 23% of respondents said they would be tempted by the online purchase of their next trip. 

The majority is undecided at 41%. 

Those who do not want to buy online their next trip represent over one third of respondents (36%). 
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In the magazine “Journal du Net”, a study reveals that there is a strong affinity between the web and the tourism sector in 
France. 62% of online consumers always buy their tickets online, they are 48% to do it for train tickets and 36% for booking 
hotels.  

Why?  Because the consumers believe that the web is cheaper. 
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19. During this year, would you be tempted by  

buying your next trip online? 

There are different answer depending on the respondents age, 
education and income level. 

25-34 year olds are 30% to be tempted by the purchase of their 
next trip online while 16% of those over 65 years old are.  

University graduates are 33% to be tempted by the online 
purchase of their next trip vs 7% of primary school graduates.  

And finally, respondents who earn over $ 61,000 per year are 37% 
to declare being ready to buy their next trip online against 13% for 
those with incomes below $ 20,000 per year. 
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20. If yes, what  online travel  site would  you  choose  first? 

Voyage à rabais is the main option for 23% of Internet users who answered “Yes" to the question. 

32% would choose this website for their vacation package, 24% would opt for Expedia and only 11% would choose Air Canada Holiday or 
Transat Holiday  

These results are consistent as much as we find these 4 agencies leading the ranking of the top websites in "Tourism and Travel" category. 
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  More than half of French Canadians (58%) have made online purchases during the past 12 months.  

25-34 years old were 73% during the same period.  

  The average amount spent online is quite low. 54% have spent less than $ 100 and 25% have spent 
between $ 100 and $ 200. 

  Shopping online seems not to be a solid habit for those who answer our survey. The majority of 
respondents purchase occasionally (48%), while only one fifth never think about it (21%). 

  The largest number of respondents bought online Cultural Products (43%) and Books & magazines 
(40%). 

  Payment by credit card is not an issue any more for Internet users as long as know the website. 
Moreover, 37% of them believe that operation can be risky even if only 2% of respondents said they 
already have been hacked. 

  78% of those who made an online purchase were satisfied or very satisfied. 
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21. RespondentÕs profil 
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Phone :  514-787-1769 
Contact :  Kanyi Creppy 

Email :  info@skooiz.com  
Website : www.skooiz.com 

Skooiz  MontrŽal 
1450 city Councillors, Suite 425  

Montréal QC, H3A 2E6 

Skooiz.com 
Montréal – Paris – New-York 

If you want more information about that study, 
or if you wish to get a more detailed study on a certain 

target, do not hesitate to contact us : 
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